Information for Assignment #5
RE: BURGER KING CORPORATE PRESS RELEASE 

WHAT IS REQUIRED: 

· Students are required to write a press release given the facts provided to them.
· Students are writing this press release as a public relations employee of Burger King Corp. (BKC) 
DUE Friday, April 22 by 11:59 p.m. via email
To get an A, you must:
· Have a typed press release that conforms to the style described in Bender, Chap 20
· Organize information in a coherent manner as described in the reading
· Avoid the problems described in the reading
· Have clean, edited copy: AP style, spelling, grammar and agreement
· Be on time
DETAILS ON THE NEXT PAGE… 
FACTS FOR NEWS RELEASE
· Burger King Corp.’s chief brand officer Jonathan Fitzpatrick held a press conference at 11 this morning. 
· Burger King is the second-largest hamburger chain in the world.

· Burger King buys over 2,200 tons of pork meat every year. 

· The press conference took place at Burger King headquarters in Miami, FL.
· Fitzpatrick announced that BKC will move its U.S. supply chain to 100 percent cage-free eggs by 2017 and only purchase pork from suppliers that terminate their use of gestation crates for breeding pigs.

· In 2011, BKC was recognized with the Corporate Progress Award by the Humane Society of the U.S. for its industry-leading animal welfare practices. 

· Burger King operates more than 12,500 restaurants in the fifty states and in more than 65 countries and U.S. territories worldwide. 

· Cage-free eggs and cage-free/stall-free pork will cost more. Fitzpatrick said the company would not be passing those costs to consumers. 

· Burger King will not use the new policy in their marketing or advertising. 

· Fitzpatrick said: “For more than a decade, Burger King Corp. has demonstrated a commitment to animal welfare and, through our BK Positive Steps corporate responsibility program, we continue to leverage our purchasing power to ensure the appropriate and proper treatment of animals by our vendors and suppliers.We are proud to announce these new, industry-leading commitments that support meaningful standards of humane treatment in our U.S. supply chain."

· Starting in 2007, BKC began purchasing 2% of its eggs and 10% of pork from cage-free suppliers. It was the first fast-food chain to do so. 
· Wayne Pacelle, president and CEO of The Humane Society of the United States, said in a statement: "Burger King Corp. has demonstrated when it comes to America's largest fast food chains, it continues to set the standard. These changes by Burger King Corp. will improve life for countless farm animals and encourage other companies to abide by animal welfare principles up and down their supply chain."
