ONLINE NEWS
IS STILL NEWS

This chaptéi_;ifui-llf teach you how to identify:

+-The-characteristics of information that give it news value.
. T‘he,“ e_léments that need to compose any news story in any medium.

ogging on to the Internet one morning, you find 14 new e-mails in your inbox. Nine

are spam, two are newsletters and three are from people you know. Your mom has

sent you her flight information for an upcoming visit, and a high school buddy has
sentt"you a link to a YouTube video of his band. Your younger cousin is alerting you to
federal legislation that would increase the tax on candy bars—a hoax, of course, that you
already know about. Seven of the messages offer links to stories on news websites and
blogs. With CNN on in the background, you’ve already heard most of the news headlines
for the day, so you click over to Facebook, where several hundred status updates are waiting
* for you. '
" Less:than 15 minutes after turning on your machine, you update your own status:
“Overwhelmed.” _

With so much “stuff” on the Internet, what are we really talking about when we dis-
cuss “online journalism” and “news”? Journalism has never been simply about publishing
. and distributing facts. In reality, it is far more nuanced. Journalism is the exercise of judg-
ment and discretion by people trained to organize information in a way that makes it
meaningful to specific audiences,

While the Internet provides unlimited space to publish news and offers an exciting
array of new storytelling tools and techniques, today’s information overload highlights the
need for journalists who understand how to turn information into news. If you hope to
have your message cut through all the others that bombard the audience each day, then you
have to know the characteristics of a good news story in any medium. Familiarity with
traditional news values and news elements will help you decide how to use one or more of
the three pillars of online journalism—multimedia, interactivity and on-demand delivery—
to make your story more relevant and memorable to your audience.
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The arrival of the Internet changed many things, but it did not change the role of the
news in a democratic society. Freedom of the press is a right guaranteed i the very first
amendment to the U.S. Constitution. With this right comes responsibility: the responsibil-
ity to report the truth. Truth—complete, precise and proven—is critical to journalism
because of its role in ensuring that democracies and free markets work. Today, journalism
remains what it always has been and always will be—it’s true, it's new and it matters
to you. '

In the middle of the 19th century, Scottish writer Thomas Carlyle referred to reporters
and editors as “the Fourth Estate,” noting that their activities placed a check on those of
the other three estates: nobility, church and commoners. In an American context, the
Fourth Estate might be translated to mean that journalists act as a check on the three
branches of government: executive, legislative and judicial. Journalists report on all facets
of government. They want their audience to know its representatives and understand
political processes so that each person in a democracy has the ability to make fully
informed decisions about the government for which they share responsibility.

Journalism holds powerful people accountable. Thomas Jefferson saw journalismn
as a potent censor of government. He called it the “tocsin™—or alarm bell—of his new
nation and noted that “those who fear the investigation of their actions” were the most
likely to seek limitations on press freedom. But if journalism is an alarm bell, then it is one
that people learn to ignore if it clangs on unabated with the same insistent monotony.
Journalists must seek out new information—information concerned more with the threats

and opportunities that lic just over the horizon than with the miscellanea of daily life.

In the $th century B.C., when the Greek writer Herodotus traveled far from his-
home country and returned with tales of the people he met, he was practicing a form of
journalism. Seeking neither personal fortune nor political favor, Herodotus went to
parts of the world that were hidden from Greek view and illuminated them for his
countrymen. His stories were probably meant to entertain as much as they were intended
to inform. In telling them, the ancient Greek offered proof of just how complex and
interconnected the peoples of Europe, Africa and Asia were already becoming more than -
2,500 years ago.

Journalistic narratives should be rich and engaging, but entertainment and news are
not the same thing. What's the difference? Consider honeybees. Upon returning to the hive .- .
after a reconnaissance mission, the bee shakes its rump amid the gathered crowd. Why does
it do this? Is it 2 mating ritual—a seduction meant for a single other bee but not for all? Or
is it just the latest honeybee dance craze—entertainment and raw self-expression? In fact,
scientists have discovered that the honeybee “shake” is a form of information: the bee is
conveying to the folks back home where they can find some good nectar. The bee is report-
ing news of the shared world.

So even bees know what news is. News is information that does something—that is, it
is information that can be put to use by the person who receives it. In the crowded and
sometimes frantic hive of the online world, your efforts as a journalist will stand out only
if it is relevant to your audience. In Ralph Ellison’s novel “The Invisible Man,” the narrator




notes the power of the press when he wonders who will tell the stories of African Americans
in a way that will make thetn relevant to a society that doesn’t even see them: “All things,

it is said, are duly recorded-—all things of importance, that is. But not quite, for actually it
is only the known, the seen, the heard and only those events that the recorder regards as
important that are put down, those lies his keepers keep their power by. . .. Where were the
historians today? And how would they put it down?”

. -You, the journalist, are the historian today. You will decide which people and which
events qualify as news. You are charged with writing a first draft of history. At the same
time, you are a pioneer, faced with the challenges and opportunities of inventing new ways
of recording and conveying the news. While this book will help you use news tools to tell
stronger stories, you must first learn how to identify the stories worth telling, In this chap-
ter, you will learn the characteristics of information that give it news value, and the tradi-
tional elements that need to be a part of eVEry news story in every medium.

NEWS VALUE

What is it about a news story that makes you want to e-mail a link to a friend? What is it
in someone’s status update on Facebook thar makes you sit up and say OMG? The answer
is news value—certain characteristics that distinguish news from all other kinds of infor-
mation. For example, if news is information that does something, it is more precise to say
that news is information that does something right now. That is, it exhibits immediacy, or
timeliness. Timeliness is a news value. I this section, we will examine the eight traditional
news values:

1. Timeliness—How recently did the events in your story unfold?

2 Prﬁximity—How geographically close is your audience to the setting of your story?
3. Impact—What direct effect will your story have on your audience?
4

Magnitude—How many people were involved in your story? How big was the area
affected by your story?

bt

Prominence—How familiar is your audience with the main people in your story?

6. Conflict—Are there disputed perceptions or desires that your reader needs to
consider? Have they been resolved?

7. Novelty—How unusual is the sﬁbject of your story?
8. Emotional appeai—Aside from the information your story conveys, how does the

story make your audience feel?

Knowing these eight characteristics helps you keep an eye out for news and, once
you’ve done the reporting, helps you organize and emphasize the right information for your
audience. This is true in any medium. But in online journalism the ability to identify the
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i 0 news values in a specific story serves anothf:r important purpose:
it helps you choose the best tools for telling the story. Certain

Analyze news values in  storytelling techniques of online journalism are more appropriate
award-winning stories  for stories that emphasize certaln news values. '

Timeliness

Breaking news drives people to the Internet. News sites such as CNN and CBSNews saw
their traffic jump 500 percent in the hours after news broke about the death of Michael
Jackson in 2009. In 2001, many news websites went down as a global audience rushed -
online to find updates about terrorist attacks in the United States. On any given day, the
top search terms on Google will be related to some sort of breaking news or cultural event.

Journalists have always emphasized their efforts to get the audience the most current -
information available. Traditionally, reporters and editors thought of the news value of
timeliness in terms of their product’s publication cycle. Monthly magazines would tie their -
stories to events that had happened during the 30 days since they had last commuaicated.
with the audience, and the stories would be written to stay as fresh as possible until the next
issue. Newspapers would break a story one day and immediately start working on a “sec-

. ond day” story, which would be framed by the assumption that readers had seen the initial
report, Television news operations might report an overnight robbery on their morning
program and lead the evening broadcast with an update on the investigation.

On-demand delivery. Breaking news is a clear demonstration of the Web’s ability to
customize information and deliver it on demand. Unlike traditional news media, the Inter-
net has no cycle. Websites never go off-air, so the audience expects them always to be up-
to-date—even in the middle of the night. Even when people are away from their computers,
they receive breaking news alerts via mobile phone. ‘

Weather reports are the most commonly-sought news stories on all devices connected to
the Tnternet. On mobile phones, sports scores, traffic and financial information-—all topics
that have value only if they are current—are among the most popular types of content.

' Live video, When you’re reporting a story that’s happening right now, live video or
audio will convey more information more quickly than even an onsite reporter typing text.
An image is worth a thousand words—but it takes an awfully long time to type a thousand
words. According to a December 2009 Pew Internet and American Life Project poll, more
than 60 percent of people who use the Internet watch breaking news video online.

When the president speaks, news organizations first play the live video and later
write a news story. During a high school sporting event, a Jocal news site will stream live
video of the game and write up a summary afterward. Even when reporters live blog an
event, the text updates appear once every several minutes while the video is updated every
second—actually, up to 30 times per second. ‘

Live text. If you do not have the ability to transmit live video of an event on your
website, it will usually be quicker to write a story than to shoot and edit a video to be




posted later. Most news stories break online via a single text headline or brief paragraph.
A blog is another way to emphasize the news value of timeliness when your story calls for
it. A blog’s format places the most recent post at the top of the page.

Proximity

Ease of international travel and instant global communication notwithstanding, many of
our information needs remain grounded in ous geographic location at any given moment.
Newspapers, long confined by the logistics of delivery, and broadcast news operations, by
the reach of their signals, have historically given more coverage to the cities in which their
audiences lived than to:cities outside their distribution areas. Presumably, the audience in
St. Paul, Minn., is more intérested in the actions of the St. Paul school board than those of
the Minneapolis school board. —

Today, when you can sit at your computer in St. Paul, Minn., and get news from sources
in St. Petersburg, Fla., and St. Petersburg, Russia, as easily as you can access the hometown
paper, emphasis on local coverage among local news organizations is essential. National and
international news will reach the audience from a variety of sources, but the St. Paul Pioneer
Press may be the only source of news about the schools to which local residents send their
children. Rven as national and international news stories crowd the Internet, reporters and
editors are on the lookout for unique “local angles” more than ever before.

On-demand delivery. One of the challenges facing journalists today, both online and
off, is that people very often do not work, play, worship and shop all in a single city. When
the news can reach anyone, anywhere, at any time, the definition of proximity becomes
more dynainic. Using the news value of proximity doesn’t mean only making it clear how
the story is about right here. It really means creating information that is relevant to right
bere, right now. .~ .

Multimedia. Online news organizations use databases and maps to pinpoint informa-
tion on crimes, snowfall amounts and traffic conditions that site visitors can have delivered
on demand. The growing use of mobile phones with high-speed Internet access is making -
the news value of proximity increasingly important. People today are using tools that help
them obtain information not just about the city where they live or work, but about the exact
road on which they are driving at a specific moment or the precise block on which they are
looking to buy a fruit smoothie. By using phones and other devices equipped with GPS
technology, consumers expect a news organization to provide customized information—
information that does not rely solely on a typed-in zip code but that changes automatically
as the consumer moves around.

Impact

Créating news reports for mass media can be challenging because every person in the audi-
ence gets the same version of a story, or the same collection of stories. Traditionally, this
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On the Web, users can take advantage of interactive tools
that customize information and illustrate individual impact
maore directly.

fact has forced journalists to
highlight information that
will be relevant to the
broadest possible audience.
In reality, though, each per-
son in the audience is asking
just one question: “OK; but
how does this affect me2”
When members of the
audience are able to choose
their own news diet and
receive select information
on demand, they are more
likely to put a priority on
the information that will
have the most impact on
their own lives. Journalists
don’t have the time to write |
a unique version of every
story for every member of
the audience, The challenge
for journalists, then, is to
figure out how to use tech-
nology to find an efficient
way to tell stories that can
be personalized.
On-demand -delivery.
The news value of impact
often goes hand in hand
with the news values of
timeliness and proximity as
people seek information
that is tailored to a specific
time and location. For
example, movie times used
to be one of the most popu-
lar features of a newspaper.
But today it is easy for peo-
ple to use the Web or a

mobile phone app to find the very next showing of a given film at the theater closest to their
current location. In times of war or natural disaster, journalists can save lives by helping
people know where to go to avoid danger at any given moment.




Text, audio and video. Because the impact of a news event is not always obvious, text
is often a better tool than audio or video for conveying impact. Carefully written words
based on carefully conducted reporting can explain the context of a situation and illumi-
nate invisible connections between the subject.of the story and the reader in a way that no
other medium alone can. Few images can successfully convey how a story will affect each
individual; text provides ready interpretation that allows visitors fo assess impact from a

_personal standpoint.

Interactivity. The Web’s ability to foster interactivity with the audience allows the cre-
ation of a feedback loop. Individuals can share with you, the journalist, as welt as with other
site visitors the ways in which a general trend might be exerting an impact on specific people.

« Previous | Main | Next » Jump to more content from this site w
el
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SRS %‘T‘;
Tris Is Have Your Say from BBC News,

The political partles aré é 1 thelr alection battle lines around the where we offer you 2 platform to debate
followlng the Budget. What did you think of it? - . ¥ey storles in the news. Here are some

’ tips on taking part in our debates.
Chancellor Alistair Darling annunced that stemp duty will be scrapped on house
purchases up: ko £250,000 for fisst-time buyers. He also said planned fuet prce increases
will be phased in to soften the blow.

Conservative leader Bavid Cameron accused the Eabour government of stealing Tory
policles on stamp duty and the strong cider tax, and of "feaving It to the naxt Conservative
government ta clean up the mess.” Meanwhile, the Lib Dems said both the chanceilor and

Say via these feeds.
David Cameran were "in denial” about the scale of culs needed-to dddress the deficit. B¥ Have Your Say Feed (Rs3)
Have Your Say feed (AToMy

Will this Budget leave you be better or worse off? Has the Chancellor made cuts
in the right areas? Do you think cuts of £11bn in spending are achievabie? Are

If you aren't sure what RSS Is you'll fing
you affected by the stamp duty changes? you b4 '

our beainner's quide to RSS useful,

ONLINE NEWS IS STILL NEWS | 37

Journalists at the BEC wrote a story, produced a video and created a calculator to —nd

teil their visitors how the British budget would impact them. But they also created a
forum to ask the site's visitors about the budget’s impact.

Magnitude

The news value of magnitude shows up in news stories in many different ways. An 8.2
magnitude earthquake does more damage and kills more people than a 2.8 magnitude
earthquake. It is bigger news because of its bigger magnitude.

Events become more important when they impact more people. The 7.0 earthquake
that hit Haiti in 2010 was smaller than the 7.2 earthquake that struck near the Mexico-
California border a few months later. So why was the Haiti quake bigger news? The quake
in Haiti killed more than 200,000 people. The Mexico quake killed only 2.
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Photos and video.
Visual elements such as pho-
tographs or video should be
included with any report
about an event that is news

_because of its magnitude.
Video, with its ability to pan
across large areas or zoom
from the foreground to
objects in the background,
can help convey a sense of
size and distance. Taken
from the right perspective,
photographs do a great job
of showing the relationship
between the sizes of two

This image shows the destruction in Port-au-Prince follow- - things—whether they be a
ing the January 2010 earthquake.

SOURCE: Reuters

town and a tornado or a
coin and a caterpillar

Audio. Sound is also a multimedia tool that can convey information on magnitude.
‘From rocket launches to protest marches, if the magnitude of your story is measurable in
decibels, then audio is the medium for you. .

Text. Of course, the magnitude of an event may unfold over time, making it difficult
to capture with audio and visual reporting. Consider stories about a sudden- increase in
cases of domestic violence or an all-time high in the unemployment rate in your county. In
stories where the magnitude must be explained, or where things are not as they first appear,
text may be the only way to ensure that your audience is not left with a false impression of
the world.

Prominence

In many cases, the very definition of promknence‘is a well-known face, When we see the
face of someone who is famous attached to a news item, we tend to pay more attention.
There are entire magazines devoted to photographs of prominent people—People,
UsWeekly, Sports Illustrated. In online media, as in any other, when your story is about a
prominent person the audience will want to see his or her face. :
Photos and video. When you have both photos and video, which do you use? Video
can show nonverbal communication cues that are difficult to convey in still photography.
These cues can be important to understanding the motives and mindsets of public figures.
Another question to ask yourself when determining whether to use photos-or video is




ONLINE NEWS IS STILL NEWS | 39

whether your audience wants to bear something the person said, or whether seeing the
person is enough.

Audio. Sometimes, audio alone carries the true power of the narrative. Hearing the
voice inflections of a prominent person can create a powerful connection with the audi-
ence. Reading a transcript of Martin Luther King’s “I Have a Dream” speech, or secing a
photo of him standing on the steps of the Lincoln Memorial, is interesting. But to hear King
actually deliver the speech is inspiring. :

‘Text. Not every prominent person has an instantly recognizable face or memorable
voice, While frequent viewers of CNBC could perhaps idenrify the face of the chief execu-
tive officer of Bank of America, most Americans probably could not. Text descriptions may
be necessary to tell your readers who a particular person is and why he or she is prominent.

Interactivity. Seeing, hearing or reading about a prominent person often leaves an
imprint. But to actually interact
with a prominent person can
be an indelible experience,
capable of creating deep and
lasting memories. With théir
privileged access to powerful
people and historic events,
journalists have long been the
gatekeepers of communication " orp 0.be shared.
between sources and the audi- | POIIICs
ence. Part of the traditional job - | wobis»nsws isos> Loow. covrpomics b ShoreTs B pin EIER Todsze B3
of a journalist has been to con- -
nect people with one another. LIVE: Ask the governor
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-
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Text, such as this 2008 FAQ explaining the crisis
in the Congo, can maore quickly summarize long-
standing animosities.

can access websites such as Flickr
and Facebook that are dedicated to
sharing the photos of the ordinary
people who are important to each
of us. With apologies to Andy War-
hol, today it is said that everyone is
famous to 15 people. A journalist’s
job is to figure out which people
are prominent to which part of the
audience. Hyperlocal or cOmMunity
news sites are based on the under-
standing that people love true sto-
ries about real people they
know-—not just about celebrities,
politicians and CEOs.

Contlict

Conflicts and their causes play an
important role in all forms of
storytelling, including journalism.
Reporters tell stories of conflict not
for dramatic effect, but to hold peo-
ple accountable for their actions and
to improve chances for resolution to
long-standing animosities. Because
conflict can take on many different
forms, journalists have to consider
the type of conflict before determin-
ing how to tell the story.
Videos and photos. When con-
flict is an acute action—whether 2
fist punch or a verbal joust—video
does a tremendous job of capturing
it. And photos can emphasize the
exact moment of impact when that
is important.
Text. Conflict in the news often
involves multiple points of view or
critical nuances that must be taken
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into account when considering accusations that one person or group levels against another.
Rarely do visual media allow the audience to determine motivation. These details are best
described with careful word choices.

Interactivity. A quick sur-
vey of online news stories will
reveal that the articles that gar-
ner the most comments are

“those on politics and sports—
two subjects in which conflict
is inherent. Conflict can be
heightened or resolved through
interactivity, depending on how
the conversation is framed and
moderated.

Novelty

As the old saying goes, it isn’t
news when dog bites man—
but when man bites dog. Per-
haps a useful definition of
“news” is one that highlights
the unpredictable: any time the
world doesn’t behave as we
expect.

Video. There are some
things that are so unexpected
that they have to be seen to be
believed. When the subject of
your story is an odd action,
video is a great medium with
which to tell it.

Photos. Photos give the
audience more time to ponder
the true novelty of unusual
subject matter. When the thing
that must be seen to be believed
does not involve an unusual
action, photos can tell the story
better than video.
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Interactivity. The more unusual the subject of a story, the more likely it is that the
audience will have questions as it attempts to fit new information into old ways of thinking
about the world. Journalists can use interactivity to connect the audience with experts who
can field questions and help increase understanding of the story.

’ Emotinn4al Appeal

In telling stories journalists look for real-woild heroics and tragedies that no novelist conld
dream up. Stories that evoke the hopes and fears of the audience tend to be widely discussed
and long remembered.

Video and photos. Many stories are driven by the emotional appeal they have on the
audience, Visual journalism is an effective tool for conveying such stories. Videos can be
emotionally power-
ful, and a photo-
graph can be more
powerful. With vid-
eos, moments of joy
or tension pass in
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voices of ordinary people so compelling that the stories told can move listeners
to tears.

Phil Bronstein, the editor of the San Francisco Chronicle who came up with an idea to
turn the voice messages of irate newspaper readers into a podcast, téld a columnist for The
Poynter Institute that emotional appeal was part of the reason he thought the idea worked.
“‘Because this is an audio feature, I think [you get an added] intensity and uniqueness,’
Bronstein said. “These are not things that yow’ll hear in the normal course of the day. . ..
[They’re] unpredictable. . . . In audio, you can sort of hear how people feel?”

Interactivity. Often, the emotional appeal of a story comes only after someone shares
it with a friend. Interactive online conversation can connect people on an emotional or
practical level. '

The eight traits that determine the news value of information do not change, even as the
methods of conveying the values do. News isn’t everything that happens to everyone. The
mundane events of daily life become news only when they’re reported in a way that com-
municates their news value. To put it another way, news value is the reason for telling a story.

NEWS ELEMENTS

News value provides the reason for telling a story, but how exactly should you go about
creating your story? The news element is the basic building block of a story. Every news
story has to contain the answers to six questions: Who? What? When? Where? Why¢ and
How? Together, the answers to these questions comprise the essential elements of every
news Story.

In traditional newswriting, the first paragraph, or lead, of a story includes the most
important news elements. If you are telling a story about a prominent person, then you
must tell the audience who it is. If a story has news value because it is taking place near
your audience, then you have to tell the andience exactly where. News elements and
news value go hand in hand. The more accurately and precisely you provide information
about the news elements, the more clearly your audience will understand the news value
of your story. .

Today’s online news stories are no different; they too must contain the essential news
elements. In fact, in the case of online news it is these very elements that are most helpful
in determining which tools to use to tell the story. In print news stories, leads that attempt
to answer all six questions in the first paragraph often fold under their own weight. The
sentences become complicated and the paragraph gets too long. Similarly, online news
stories that try to use all tools equally don’t give the audience any clear place to begin. As
an online news producer, it is your task to make crucial choices: Should you create a story
that s told primarily as an interactive map but supplemented with photos? Should you
write some text and then embed a video next to the paragraphs? Should you use a live
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discussion, with links to searchable databases? Journalists today have an unprecedented
array of storytelling techniques from which to choose—and an unprecedented burden to
choose their techniques wisely.

Who?

Reporters search high and low to put human faces on their stories. Sometimes those human
faces are used to tell a story through anecdotes—the health care debate through the eyes of
a family with a chronically sick child, or the financial crisis through the struggles of a
woman who lost her job and retirement savings at age 58. In many cases, names alone make
news. Apple CEO Steve Jobs and former president George W. Bush can make news when
they do something that for the rest of us would be completely ordinary, for example, cele-
brating a birthday or undergoing outpatient surgery. )

Audio, video, photos. Any time you have a story in which the “Who?” element is
prominent, you’lf certainly want to talk to the subject of your story. Interviews are the key
to any personality profile. As you’ll learn in the chapter on multimedia reporting, interviews
are conducted differently for different media. And by using different media, journalists can
emphasize different elements of the interview.

Reporters for newspapers and magazines have long faced the challenge of capturing

in their writing the exact tone and body expressions of their interview subjects. With
multimedia journalism, reporters can craft compelling text but also record on audio
or video their subject’s voice inflections and body language for their audience to hear
and see. .
Video journalists are subject to tight limits on the length of their stories, forcing them
to pare down interviews to brief sound bites—with the bulk of an interview typically ending
up on the cutting room floor. Online news, however, avoids such waste. Reporters can post
the audio or video of the most compelling quotes from an interview inside a longer text story
that provides the audio and visual elements with both perspective and context.

Interactivity. Stories that are driven by human drama or prominent personalities can
have a deep impact on audience members and connect them with our shared humanity.
Online journalists can make these connections literal by creating opportunities for interac-
tivity. Conversation isn’t about technology; if’s about people. And when you have interest-
ing or prominent people who play an important role in your story, discussion boards or live
chats with the subjects of the story emphasize the “Who?” news element,

Finally, the rise of social networks has seen members of the online audience spend
more and more of their time monitoring the latest news about their friends and col-
leagues, perhaps at the expense of learning about the lives of people who are very differ-
ent from themselves. The value of professional journalists is that they seek out stories
from people who don’t have hundreds of followers on Twitter or friends on Facebook.
Perhaps a fundamental question of journalism is changing from “Who?” to “Who else?”
or “Who isp’t?” :




What?

Perhaps no question is uttered in newsrooms more often than “What’s the story about?”
Even the most prominent people in the world have to do something in order to make news.

Video. If the “What?” of a story is an action that takes place over a relatively short
period of time, it can unfold before your audience’s eyes—that is, if you’re smart enough,
and lucky enough, to have recorded video of the action. Think about how you feel if you
walk away from the TV at a key moment in a basketball game, or out of the movie theater
at a decisive moment in a thriller. At the very least, you'll want to ask someane, “What just
happened?” Their recounting of the action may have to suffice. But, if you can, you’d really
prefer to rewind the video and see what just happened with your own two eyes.

ashingtenpostcom » Live QRAs

Video shows death of 2 Reuters employees in Baghdad aftack

David Finkel
Washington Post Staff Writer
Tuesday, April-6, 2010; 1:30 PM

Pulitzer-winning Post staff writer
David Finkel discusses newly
released video of 2 2007 helicopter
attack on a Baghdad suburb, which
Jed to the deaths of two Reuters

In an online chat
cmployees,

with Washington
Post reporter David
Finkel, the news
organization
embedded the
video under dis-
cussion: & leaked
video showing U.S.
troops firing on a
group of unarmed
men.

Finkel wrote about the battie in his
book The Good Soldiers, &
chroniele of ‘the surge! in Traq 'the
susge’ throuph the experiences of a
battalion-of soldicrs known as the
2-16.

David Finkel: Hi everyone. Thanks
for joining this chat. We got to sec
an edited version yesterday of &
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The “What?” of a story isn’t always the action, though. Sometimes the story is
about an object—a new medical device or a strange fish. In rare cases, objects can make
the news without doing much of anything. Their mere existence is interesting enough. It
is easy to imagine the audience looking ar a photograph of a newly discovered, and
oddly configured, sea creature and exclaiming, “What is tharé”

For stories that are published online, the “What?” of a story holds special importance
because it is often the descriptor that people type into a search engine when they want on-
demand delivery of information about a particular topic. In Chapter 5, on editing for search-
ers and scanners, you will learn how online news producers use the “What?” of a story in
headlines and HTML metadata to make it easy for search engines to find their stories.
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When?

In online journalism, or any
other 24/7 news medium,
the answer to the question
“When?” is very often “Right
now!” From stock prices to
medical breakthroughs, the
online news andience wants
the latest information.

Live video. In many
cases, live video can be used
to add the “When?” element

able for their decisions and actions, the “When?”
Interactive timeline graphics put events in relationship to one another.
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N ive Breaking nsws, five avents, and loday's fop storiss

CNN has extended its branding as a source for live news
to a story. Reporters in the  from its cable television channel to its website,

field with no more than a .

mobile phone can now send live video to the Web. Letting the audience watch an event

unfold before its eyes allows viewers to experience an event in a way that text never can.
On-demand delivery. In the case of crime stories or reports that hold peaple account-

news element often unfolds over time.
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By putting events into 2 database, journalists allow site visitors to compare trends over
: a certain period of time and focus only on the desired information.
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Where?

A visitor to a news website is
going to care much more about
a robbery that occurred around
the corner from his house than
a robbery that occurred in a
neighborhood where he neither
lives nor visits. And a fire at a
historic church is going to be
much bigger news than an
equally destructive fire at a
10-year-old office complex.
Multimedia. When you are
telling a story about a place, yon
want to take your audience
there. You can do this with maps
or with video, audio and photo-
graphs. But you can do it even
better when you put the sights
and sounds inside the map and
give users control over how they
visit locations on the map.
On-demand delivery, With
news consumption increasingly
occurring on mobile devices,
journalists are starting to use
technology that determines the
location of an information-
seeking user to antomatically
deliver content that is geo-
graphically relevant.

Why?

Journalists begin to demon-
strate their value as they add
context, explanation and trend
information to their stories. if
the mayor suddenly resigns
from office, a reporter should
look for the causes of her depar-
ture. If stock prices suddenly
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By overlaying video and photography on an interactive

map of State Street in Calumet City, three staffers for
The Times of Northwest Indiana created a muitimedia
feature that allowed visitors to explore different ele-
ments of the story in any order and at their own pace.
The map puts each muitimedia element in relation to

the others.
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and provides you with different information as you move

about a city.
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- Although the package was laid out to promote non-
linear, on-demand navigation, a page on the “Market-
place” radio show’s website relies almost exclusively
on text to explain how personal debt contributed to
the financial crisis.

Nancy Boyda, Democratic candidate for the 2nd
Congressional District, chats online

Email Print Facebook Digg Delicous

Vorid Online:
‘Ootobar 11, 2004

Welcome to cur ondine chat with Nancy Boyda,
Democratic candidale tor the 2nd Congressional
District.

Get great seal§
to these shows

Thea chat took place at 1 p.m. Monday, Cot. 11,
andis now clased, bist you can vedd the full
transcript on this page.

Moderatorz Wel'oqme 16 our oniine chat with
Nency Boyda, We'll start our chat with her In & few
minutes. Thanks for [eining us this aftemoon.

Susanne, Eudora: what will be the first bill you
will Introduce as our Congrasswoman?

e This news site, hosted by the Lawrence Journal-

World, offered users the opportunity to discuss issues
with political candidates and ask for information and
policy explanations. While candidate Nancy Boyda
lost the election in 2004, she went on to represent
Kansas in the U.S. House from 2007-2009.

jump, journalists should attempt to
explain which of hundreds of pos-
sible causes are most responsible
for the rally. '

Text. Causes and motivations
are difficult to capture on camera.
They rarely manifest themselves in
a single moment. When the truth of
a sitnation lies buried in the details
that you are able to uncover only
after a long time spent with your
subject rather than in a finite
moment that can be caprured and
reviewed, then text is really the only
viable way to convey that truth.

Interactivity. Whether it is a
politician explaining his or her
stance on a controversial bill or a
physician introducing a new med-
ical discovery, interactivity allows
explanatory news stories to effi-
ciently answer the “Why?” ques-
tions that are of greatest interest
to the audience.

How?

It is rare for a story’s most impor-
tant news element to rest on the
“How?” question. The “How?”
news element is really about pro-
cess—how something happened or
how something will happen, When
the process is unusual, though, it
can help turn an event into news.
For example, when a high school
football player dies from a heart

attack, that’s news. Every year about 180,000 Americans die from a heart attack—Dbut their

average age is 61, not 16.

Text, Unusual causes or processes are often hidden, or unfold over time in a way that
is difficult to capture on camera. Stories that emphasize the “How?” news element are best

told primarily with vext.




The Multiple Beefs Behind the Kyrgyz Government Overthrow

by Katie Paul (/suthorsfatie-pauintmn_  April 07, 2016
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Kyrgyzstan, ane of the poorast countries of the former Soviet Union and hostto a strategic I1.S. airbasa used, isn't:a reguiar on the
international-crisis-headiner circuit, But nor is the explosion of unrest there entirely unexpected. On the suiface, the profosts ware
prompled by state-mandated hikes in the price of heating and electricity (here's a auick baclcarounder (http: f#eurasiznet org

Newsweek’s Wealth of Nations blog explained to readers some of the causes for

B0
on his p
gas, and sfun grenades into the crowds, kiling 41 pecple {opposition leaders say the tollis much higher, perhaps 100}. The
protesters, for their part, have bloadied the cops by hurling rocks, brandishing sticks, overturming vehicles, and crashing vans through
ational television channels, theugh rews Web sites were being blocked
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; ) asia h
country’s president, Kurmanbek Bakiyev, to evacuate the capital city of Bishkek
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I ?ref=0lobs

ef=glohal-home) on Wednesday, forcing the
residential plane. Police fired bullets. tear

the 2010 coup d’état in Kyrgyzstan and included tinks that allowed readers who
were interested to dig deeper for information about specific underlying issues.
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Readers of The Morning Call
newspaper in Allentown, Penmn.,
had to rely on the reporter’s words
to describe the sequence of events
that led to a deadly shooting. But
visitors to the organization's web-
site could watch the surveillance
video as well.

Multimedia. Sometimes vid-
e0s, photos, animations or illustra-
tions are the best way to explain a
process to your audience. Maybe
the process is how to cook a steak,
or how a bill becomes a law. In
gither case the process involves
motion, and each story could ben-
efit from a medium that moves.

On-demand delivery. In many
cases, journalists don’t just report
about problems. They also help
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people solve problems. Traditionally, journalists produce such stories whenever there is a
news peg—that is, a newsworthy event—for them. For example, television stations will do
stories about how to safely fry a turkey in the days leading up to Thanksgiving. But the
online news audience wants its information on demand. Whether it is consumer news that
helps people spend and save their money more wisely or news about how to get tested for
the HINT virus, there are certain types of news that people seek only when they need to
know how to solve a specific problem. In these cases, online news producers must make
sure their stories can be found by search engines.
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